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Foreword 
An industry-led response to employability issues in our region 

The Daylesford-Hepburn region is known nation-wide for its rich history, natural 

beauty and open hospitality.  Over the last two decades, Daylesford and nearby 

Hepburn Springs have grown substantially as individuals and families have relo-

cated to the area.  This has resulted in a diverse community, both in values and 

needs. 

Many of these ‘tree-changers’ have brought new skills to the region, establishing 

small businesses or investing, alongside established local farmers, in the region’s 

growing agricultural and food production industry.   Despite the opportunities this presents 

our region, other residents exist on a less than state average income, have been unemployed long-term and           

regularly experience food scarcity. 

The reality is that like many regional communities, we are not immune to unemployment and the issues that come 

with a lack of money or long-term reliance on benefits.  However, unlike many small country towns many of the 

changes we’ve experienced in the last twenty years have helped contribute to the foundations that could help us 

tackle those issues once and for all now. 

The conversations that shaped this report show how Daylesford-Hepburn has already begun to address barriers to 

employment and productivity – particularly in two primary industries (tourism and agriculture) as well in a key need 

area, youth.  Frameworks and support across community, enabled by Daylesford Neighbourhood Centre and also 

Clunes Neighbourhood House, will only serve to strengthen their capacity for impact. 

I recommend this report and look forward to working with the Daylesford-Hepburn community to strengthen their 

initiatives to future-proof our economy for generations to come. 

Introduction 
Hepburn Shire is located in central Victoria, just over an hour’s drive from Melbourne.  The shire’s economic base is 

primarily agriculture, forestry, manufacture and tourism.  The Daylesford-Hepburn region is a particularly popular 

tourist destination, resulting in a growing hospitality, service, accommodation and arts industry that is gradually ex-

tending across the shire.   

Population shifts have led to a higher than state average skill set(1) within parts of the community, while other resi-

dents experience high or generational unemployment and low educational attainment.  The community’s diversity is 

part of its appeal, but across growing industries such as tourism and hospitality, and agriculture, finding employees 

with the right attitude and skill set is difficult—despite the number of people unemployed.  Combined with this, in 

the last census the median age of people living in Hepburn Shire was 50 years of age(2), and in Daylesford-Hepburn 

this was slightly higher at 53 years of age(3).  Given this, there is no doubt that future proofing the local economy, 

within Daylesford-Hepburn and across the wider Hepburn Shire, relies on engaging youth.  However, businesses, 

traders and producers within the region are often unable to increase the number of young people involved in their 

businesses because poor employability skills are even more pronounced within this demographic.  

Despite these challenges, many Daylesford-Hepburn tourism/hospitality and agriculture businesses and producers 

have begun to tackle these issues individually, or in conversation across their industry.  Opportunity exists to im-

prove the collective impact of this industry led response to employability through a strategy that can be enabled 

from within the heart of community – via Daylesford Neighbourhood Centre, and the Hepburn Shire network of 

Neighbourhood Houses (based in Creswick, Trentham and Clunes). 
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The Study 
The Hepburn Skills Store study was funded by the Victorian Government via ACFE (Adult, Community and Further 

Education), led by Daylesford Neighbourhood Centre and implemented in partnership with the network of Neigh-

bourhood Houses across the shire including Creswick Neighbourhood Centre, Trentham Neighbourhood Centre and 

Clunes Neighbourhood House.  The study has involved three components: 

 Surveying – online and later one-on-one in specific towns 

 Reports – shire wide and town specific 

 Training and engagement 

An initial online survey involving local employers, educators, community and business groups exploring training 

needs was undertaken, and the results published in a Hepburn Skills Store, Hepburn Shire report in July 2017. 

This survey resulted in a further series of one-on-one interviews with interested businesses, traders and producers 

exploring employment issues and opportunities specific to their town within Hepburn Shire.  Two towns were identi-

fied to participate in this phase based on business/industry interest – Clunes 

and Daylesford. 

In August 2017, the Hepburn Skills Store, Clunes report was published pro-

posing two strategies to address local barriers to employability including: 

 Support for individuals – specifically youth 

 Support for businesses 

The Hepburn Skills Store, Clunes report proposed a multi-faceted strategy to 

enhance aspiration, education and employability by building community and 

business capacity (with Clunes and across Hepburn Shire) to support em-

ployment outcomes for local people.  Many of the findings and recommen-

dations of this report align with the needs and opportunities identified else-

where in the Hepburn Shire, and in fact, highlighted the aspirational and 

capacity benefits of working across the shire and beyond. 

“Recently we took the youth group on an excursion less than 30 minutes 

away.  They were all so excited to be going somewhere.  It made me realise 

that just getting out of town and experiencing something different was unu-

sual for some of our kids.  It had never occurred to me before this.” - Y3370 

Youth Officer, Clunes Neighbourhood House 

This report is the Hepburn Skills Store, Daylesford-Hepburn report.  Like 

the Clunes report, the conversations had with Daylesford and Hepburn 

Springs based businesses, traders and producers revealed the same need for 

employability skills that went beyond simple job-readiness such as good in-

terview skills and a resume.   

Daylesford-Hepburn businesses, traders and producers agreed that looking for employees with the right attitude and 

soft-skills (communication, problem-solving, emotional intelligence) was the first and foremost barrier when employ-

ing new staff.  

However, Daylesford-Hepburn businesses, traders and producers (particularly in emerging agricultural areas such as 

organic, sustainable or bio-farming) also demonstrated a unique and innovative approach to addressing their own 

training needs for existing employees that was less apparent in other parts of the shire. Specifically this was across 

tourism /hospitality and agriculture industries. 

Daylesford at a Glance 

People 2,548 

Male 44.3% 

Female 55.7% 

Median age 53 

Families 606 

Average children per family  

   for families with children 1.6 

   for all families 0.4 

All private dwellings 1,873 

Average people  

   per household 2 

Median weekly  

   household income $932 

Median monthly  

   mortgage repayments $1,377 

Median weekly rent $280 

Average motor vehicles  

   per dwelling 1.6 

 

http://www.censusdata.abs.gov.au/

census_services/getproduct/census/2016/

quickstat/SSC20716 



Agriculture 
Agriculture is the traditional economic base of Hepburn Shire. Significant areas of high and very high quality agricul-

tural land exist in the Shire, suitable for sustained agricultural production. In recent years a range of newer agricul-

tural activities has emerged in the Shire that has been actively supported by local council(4), including the promotion 

of potential for new and innovative rural enterprises with local value-adding activity, and innovative forms of agricul-

tural diversification.    

Agribusinesses are vulnerable to changing markets, locally and also world-wide for those that export, the vagaries of 

the weather and impacts of soil and water erosion, changing demographics and increasing regulation(5).  Big and 

small producers in traditional agriculture or emerging areas such as organics are responding with increased innova-

tion and use of technology – including a local innovator who is working with producers world-wide using virtual reali-

ty to enhance training outcomes and promote career paths in farming(6) . 

Despite this propensity towards new thinking, producers are still struggling with finding the right employees to help 

their business grow.  Limited knowledge of the industry means fewer people (in particular young people) are focused 

on careers in agriculture, while job security (because of the seasonal nature of work), transport and relevant skills 

are recognised industry drawbacks.  However producers are saying that the predominant issues for them are atti-

tude and access to training once they find the right person. 

“A lot of the learning now is industry-based learning with no classroom situation and no peers.  Group-based learning 

where students can learn from each other…that seems to be lacking.”  Large scale horticultural producer. 

“We are looking for people who can take the initiative.  We’re looking for people who can work independently, who 

are happy to take risks and are open about feedback…it’s more about the attitude of the person as opposed to their 

skill set.”  Established Daylesford based business. 

 

ORGANIC FAST FACTS: A GROWING INDUSTRY 

Supermarkets remain the dominant outlet for organic shopping, but there has been a shift towards alterna-
tive outlets such as fruit and vegetable shops (greengrocers) and fresh produce markets.  

25% of the organic farms in Australia are in Victoria. 

430 producers of organic produce are located in Victoria. 

47% of Australian shoppers purchased organic diary in 2016. 

33% of organic shoppers purchased organic breakfast cereals in 2016. 

12% of Australia’s organic beef producers are in Victoria. 

19% of Australia’s organic fruit growers are in Victoria.  

28% of organic fruit processors are based in Victoria. 

Australian Organic Market Report 2017(7). 

Organic farming is a method of crop and livestock production that involves much more than choosing not to 
use pesticides, fertilizers, genetically modified organisms, antibiotics and growth hormones. ... it is about 
providing attentive care that promotes the health and behavioural needs of livestock(11).  
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Training Opportunities for Agriculture, 

Horticulture and Food Production 

In 2015 the Australian Government published an Agricultural Competitiveness Whitepaper(8) that highlighted the 

opportunities for Australian farmers if they were able to meet the rising demands for food production world-

wide.  In that report, and in a response later published by Charles Stuart University(9) (the largest regional university 

in Australia with well-established agricultural education origins) the capacity of producers to tap into this opportuni-

ty was largely reliant on their ability to build highly skilled workforces. 

“Increasing the numbers of people entering agricultural careers, assuring the quality of education and training provi-

sion, and improving the efficiency and effectives of RD&E will therefore be vital to growing the future agricultural 

economy of Australia and farm profitability.” (9)  

This is a growing area of concern for Daylesford-Hepburn producers who often send their employees long-distances 

to access the right training opportunity, or are concerned by the lack of effective training opportunities now availa-

ble. 

“A lot of the learning now is industry-based learning with no classroom situation and no peers.  Group-based learning 

where students can learn from each other…that seems to be lacking.”  Large scale horticultural producer. 

Other producers have led their own response to skill and labour shortages by participating in school or community 

based initiatives, such as the Rotary based ‘Stop the Drift’ program(14) that expose young people to careers in the 

agricultural industry. 

“[It’s an opportunity for them to find out]…if they are interested in doing physical labour, under sometimes quite try-

ing conditions.  The overall placement is organised by the high school.”  Large scale horticultural producer. 

Producers large enough to invest in in-house training have done so, while smaller producers have taken innovative 

approaches that have diversified their business, introducing regular learning opportunities that build skills and raise 

awareness of opportunities to work in the agricultural industry. 

However, producers interviewed as part of the production of the Hepburn Skill Store, Daylesford report highlighted 

the benefits available to them if they had easier access to relevant industry training that provided not only the ba-

sics, but also addressed opportunities for innovation and technological advancement.  This was particularly evident 

in conversations with emerging industries such as the organic and bio-farming sectors; as well as large food produc-

ers. 

Many producers tapped into existing networks for support; including the local agricultural societies, commerce bod-

ies and co-operatives, such as Hepburn Wind(12).  Time poor, producers were most invested in networking opportu-

nities that enabled them to tap into new thinking or technological advancements.  

Opportunity exists for Daylesford Neighbourhood Centre to establish a Hepburn Skill Store that provides access to 

diverse and innovative learning pathways: 

 Co-located or within community 

 Linked to existing and new community initiatives 

 Industry-led, and potentially in partnership with industry 

 In partnership with educational providers at all levels 

 In partnership (ideally) with government at all  

This could include establishment of an agricultural, horticulture and food production 

stream within Daylesford Neighbourhood House.  Training could range from courses in chainsaw operations, farm 

chemical use, or drone use in agriculture, through to certificates or diplomas in Agribusiness management. 
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Fast Facts—All you need to know about Soft Skills 

2/3 jobs will be soft skills intensive by 2030 

Soft skills of employees could increase revenue by more than $90,000. 

Demand for soft skills exceeds supply by more than 45% 

1% of Australians list soft skills on their resume 

1 in 4 employers have difficulty filling entry level vacancies because of poor soft skills.  

Communication skills are the skills identified as in the shortest supply. 

Soft Skills for Business Success, Deakin Co. May 2017.  Deloitte(10). 

Tourism & Hospitality 

A total of 55 businesses responded to the Hepburn Skills Store online survey across the shire earlier this year.  41.5% 

of those businesses were in tourism and hospitality.  This statistic is consistent with industry    statistics across the 

shire, with roughly 40% of businesses in Daylesford-Hepburn being hospitality focused. 

In May 2017, the Daylesford & Macedon Ranges peak body for tourism re-

leased a paper(13) highlighting the tourism strategic priorities for the re-

gion.   This included a strong focus on tapping into the ever growing and global 

wellness market. 

In the last twelve months, the Daylesford & Macedon Ranges region attracted 

3.8 million visitors (up 6.4%) and 3.2 million visitors who spent the night (an 

increase of 20.7%).  In the same period, $797 million was spent by tourists vis-

iting the region. 

Training Opportunities in the Industry 

In conversation with businesses and traders in the tourism (in particular hospitality) industry access to training op-

portunities was a regular need, but one met through existing providers such as Daylesford Neighbourhood House, 

industry-based trainers, TAFE and/or other channels. 

Like producers in Daylesford-Hepburn, these businesses and traders tapped in additional initiatives (often enabled by 

Daylesford High School and/or Hepburn Health) to nurture hospitality career paths amongst young people such as 

the highly successful ‘The Cook, the Chef and Us.” (16) 

However, like every business liaised with as part of the Hepburn Skills Store project – irrespective of industry, or 

town/location, all these businesses highlighted finding employees with good soft skills as their biggest human re-

source challenge. 
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DAYLESFORD SNAPSHOT: 

The median age of people in Daylesford (State Suburbs) was 53 years. Children aged 0 - 14 years made up 12.6% 

of the population and people aged 65 years and over made up 28.4% of the population. 

The median weekly personal income for people aged 15 years and over in Daylesford (State Suburbs) was $546. 

In Daylesford (State Suburbs), 32.9% of households had a weekly household income of less than $650 and 6.9% 

of households had a weekly income of more than $3000. 

The most common ancestries in Daylesford (State Suburbs) were English 29.6%, Australian 24.6%, Irish 11.4%, 

Scottish 8.4% and German 4.3%. 

In Daylesford (State Suburbs), 23.3% of people were attending an educational institution. Of these, 24.2% were 

in primary school, 17.2% in secondary school and 12.8% in a tertiary or technical institution. 

In Daylesford (State Suburbs), 75.5% of households had at least one person access the internet from the dwell-

ing. This could have been through a desktop/laptop computer, mobile or smart phone, tablet, music or video 

player, gaming console, smart TV or any other device. 

In Daylesford (State Suburbs), of people aged 15 years and over, 69.9% did unpaid domestic work in the week 

before the Census. During the two weeks before the Census, 21.1% provided care for children and 12.2% assist-

ed family members or others due to a disability, long term illness or problems related to old age. In the year be-

fore the Census, 26.6% of people did voluntary work through an organisation or a group. 

In nearby Hepburn Springs where there are 329 residents, the median age of people was 51 years.  

Children aged 0 - 14 years made up 13.3% of the population and people aged 65 years and over made up 25.7% 

of the population. 

http://www.censusdata.abs.gov.au/census_services/getproduct/census/2016/quickstat/SSC20716 

HEPBURN SHIRE SCHOOL LEAVERS: 

The activities of young people who have left school have been sourced from 2011 Australian Bureau of Statistics. 

These data describe the level of engagement in work and study activities of 15-19 year-olds who are not attend-

ing school. This population can be categorised into three major groups: fully engaged school leavers are defined 

as those who are involved in work and/or non-school 

study (including university, TAFE and vocational training) 

on a full-time basis; disengaged school leavers are defined 

as those who are not involved in any work or study activi-

ties at all; and the remaining school leavers are defined as 

partly engaged. The percentage of fully engaged and dis-

engaged school leavers are presented below. 

Engaged or Disengaged: In Hepburn, 59.9% of 15-19 year-

old school leavers were fully engaged in work or non-

school study, compared to 66.2% in the Grampians Region 

and the Victorian State average of 72%. Furthermore, 

21.4% were disengaged, compared to 17.7% in the Gram-

pians Region and the Victorian State average of 15%. 

http://www.communityindicators.net.au/wellbeing_reports/hepburn 
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Attitude—It’s all in the Soft Skills 

Employability is increasingly becoming about soft skills like flexibility, communication, problem solving, emotional 

intelligence and willingness to be innovative.  In fact, this is so much so that definitions of soft skills can often be re-

ferred to as employability skills. 

“Within Higher Education, life skills are referred to as soft skills or employability.  They cover topics such as culture 

awareness, communication, team work and problem solving as well as ethics and emotional judgement – and the 

literacy and numeracy skills that you need in a workplace.  They are ‘credentialing’ these skills – with assessment – to 

improve outcomes for their graduates.” Adviser to the Vice Chancellor, Deakin University. 

The need for good soft skills is not restricted to the agricultural or tourism industries – or the Daylesford-Hepburn 

region.  Businesses from other industries interviewed as part of the Hepburn Skills Store, Clunes report identified the 

need for soft skills as paramount in their community as well, particularly (but not restricted to) with youth.  Poor soft 

skills were identified as not only a barrier to employment, but also a risk and potential cost to the business if they 

engaged someone who didn’t have the attributes they were looking for. 

These businesses, traders and producers are experiencing an issue that is a world-wide trend – irrespective of indus-

try - and critical for people seeking employment in the future.  By 2030 two thirds of vacancies advertised will be soft 

skills intensive (compared to just halve today) (10). 

Soft Skills Gap 

Addressing the soft skills gap is a complex issue.  Educational institutions at all levels have begun exploring how they 

can nurture soft skills from early childhood to tertiary. But for businesses, traders and producers seeking soft skills 

ready employees now, strategies are still emerging.  The lack of immediate solutions means businesses, traders and 

producers are often thinking of their own solutions to gaps – particularly in Daylesford-Hepburn. 
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Developing Soft Skills in Education 

Qualifications and credentials have long been used to provide businesses and individuals with a signal of technical skills. And their use has been rising 
for decades. In the early 1980s only 5% of the Australian working age population held a bachelor degree or above; today over 25% hold such a qualifi-
cation (Deloitte Access Economics 2016a). 

And this is mirrored globally; the average proportion of the population in OECD countries with tertiary education has almost doubled from 23% in 1995 
to 42% in 2015 (OECD 2015). 

Yet educational institutions in Australia are recognising the need for soft skills for future requirements in the Australian workforce. At a school level, 
the COAG Melbourne Declaration on Education Goals for Young Australians (2008) stated that: “The curriculum will support young people to develop a 
range of generic and employability skills that have particular application to the world of work and further education and training” 

Soft skills are now included alongside technical skills in the Australian curriculum, with the key skills including: 

1. ICT capability 

2. Critical and creative thinking 

3. Ethical understanding 

4. Intercultural understanding 

5. Personal and social capability. 

  
State governments structure the teaching and assessments of these skills. This year, Victorian schools will begin assessing these skills over year groups 
in a similar style to NAPLAN (Department of Education and Training Victoria 2016). 

Soft skills are also increasingly being recognised in tertiary education. Deakin University has built soft skills into all their degrees alongside technical or 
disciplinary skills as key capabilities for graduates. They also have a system of ‘hallmark’ awards, where students who have excelled in soft skill devel-
opment are recognised in the same way that students with outstanding technical skills are (Deakin Business School 2016). Other universities are en-
gaged in similar programs to increase the emphasis on soft skills. 

And this emphasis may continue to grow, after the Government launched an inquiry in late 2016 into how Australia’s tertiary education system can 
meet the needs of a future labour force that will be increasingly reliant on innovation and creativity (APH 2017). 

Soft Skills for Business Success, Deakin Co. May 2017.  Deloitte(10). 



NEW SOFT SKILLS INITIATIVE 

While the Hepburn Skills Store project is largely research based, the conversations had as part of the project both in 

Daylesford-Hepburn, and wider across the shire, have presented an opportunity to also explore how the soft skills 

gap can be addressed across the region. 

 

 

 

 

 

 

 

 

Training will include:  Engagement techniques (communication styles, rapport building, model of the world), Under-

standing Emotional Intelligence (self awareness, social awareness, self regulation), and Coaching Techniques (GROW 

model of coaching).   
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Community 

 

Education 

 

Business 

Developing 

and maxim-

izing soft 

skills across 

community 

The Hepburn Skills Store, Clunes report recommended   

capacity building across youth-involving organisations to 

nurture employability (or soft) skills across community. 

In late October 2017, two pilot training sessions will be   

delivered by the founder of Bounce Australia (one of     

Australia’s leading providers of job-ready training in the 

employment sector) in Clunes and Daylesford providing 

volunteers and staff in youth-involving organisations with 

the knowledge, skills and connections necessary to nurture 

soft skill development.    



MULTI-FACETED APPROACH 
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 Placement/Higher Education To provide case managed 

placement opportunities that 

lead to employment within, 

and beyond Hepburn 

Shire.   This could include 

access to higher education 

Partnership project with In-
dustry, job network provid-
ers, Education ie Vet and 
community 
 

Technical Skill Development Improved accessibility to diverse and 
innovative  learning pathways 
·   Co-located or within community 
·    Linked to existing and new com-

munity initiatives 
·    Industry-led, and potentially in 

partnership with industry 
·     n partnership with educational 

providers at all levels 
·    In partnership, ideally, with gov-

ernment at all levels 
This could include establishment of 

an agricultural, horticulture and food 

production stream (or centre) within 

Daylesford Neighbourhood House.  

Industry specific 
1.      Tourism & Hospitality 
2.      Agriculture   

Skill Development Soft Skills—Development 1. Youth 
2. Industry identified target 

markets based on oppor-
tunity or need.  For    
example: 

 Cultural awareness—
youth and seasonal 
casual workforce fo-
cused [identified by a 
large scale hospitality 
business] 

 Mothers at risk—
opportunities for 
child-friendly employ-
ment 

 Long-term unem-
ployed—mental 
health barriers to 
confidently seeking 
employment 

 

Capacity Building Soft Skills—Experts Community, Business and 
Education—training and facil-
itation of ongoing network-
ing.  May be industry specific, 
or target market focused. 
 

Funded by the Hepburn Skills Store project, this soft skills ‘capacity building’ training could be the foundation 

(shaded green above) of a multi-faceted employability strategy for Hepburn Shire. 



This training will provide community and business with greater knowledge of soft 

skills, and how to get the best out of young people in particular.  Relationships 

formed during training will be reinforced through the establishment of ‘soft skills’ 

interest group to promote further development, accessing additional resources and 3 

months of ‘top up’ professional development after the pilot.  

This pilot is a Daylesford Neighbourhood Centre initiative, in partnership with Clunes 

Neighbourhood House.  While the training sessions will be delivered in Clunes and 

Daylesford, they will be open to volunteers/staff in youth-involving organisations 

across the Shire, via the network of Neighbourhood Houses.  

Additional funding to deliver the further three facets of this strategy will be sought. 

                  Conclusion 

Businesses, traders and producers in the Daylesford-Hepburn region have a demonstrated history of responding in-

novatively to the needs of their industry.  Opportunities for growth, relating to the growing wellness market in tour-

ism, or food production needs in agriculture, mean key shire industries need to build a workforce that will help them 

meet demand.  In order to do this, it is evident that the following two areas must (and can) be addressed. 

 Soft skills development – and capacity building across business, community and education 

Local access to training opportunities – in particular within the agricultural industry 

The conversations had as part of this report, and those surveys and reports in other towns which preceded it, high-

light the opportunity for Daylesford Neighbourhood Centre and key partners to play a key role in soft skills develop-

ment and capacity building across community.  The pilot courses, and the networks formed with the participants at 

the end of each course will provide an essential foundation that will only be complemented by the implementation 

of the three other facets of the proposed employability strategy.  Funding will be needed to deliver each of these 

additional, but critical facets: 

 Soft skill development 

 Technical skill development 

 Placement/Higher Education 

An analysis of existing training and learning pathways for the agricultural industry is the next stage of this Hepburn 

Skills Store project, enabling us to identify training opportunities that could be delivered by Daylesford Neighbour-

hood House and/or partners. 

“You can’t solve a problem on the same level that it was created. You have to rise above it                             

to the next level.” - Albert Einstein 

Whatever the specifics of these remaining areas it is clear from the engagement we’ve had across community and 

business that employability is a pressing issue for our local economy and that people within Hepburn Shire are ready 

to lead and participate in innovative responses to tackle this problem. 
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Appendix A 

Narrative Interviews - Key questions 
Workforce: Describe your business and your needs when employing staff?  What are your greatest challenges 

when employing staff?  

Training/Development: How do you currently upskill your staff?  What support or professional development do you 

access? 

Appendix B 

An online survey was distributed to Hepburn Shire businesses as part of the Hepburn Skills Store project.  53 busi-

nesses responded, and 21 of those businesses were located within Daylesford-Hepburn.  In addition, the following 

businesses made themselves available for a further one-on-one interview: 

               Rijk Zwaan 

Vegetable seed company – marketing and sales, R&D, seed production 

https://www.rijkzwaan.com.au/ 

               Lake House 

http://www.lakehouse.com.au/ 

Restaurant / Hotel / Spa 

Hepburn & Daylesford Mineral Water Co. 

http://www.localmineralwater.com/ 

               Country Cuisin 

                http://www.countrycuisine.com.au/ 

Jams, condiments and contract manufacturing 

               Designscope 

Graphic Design 

http://www.designscope.com.au/ 

               Daylesford Community Childcare Cent 

               http://www.daylesfordchild.org.au/ 

Not for profit childcare 

               Jonai Farms and Meatsmiths http://jonaifarms.com.au/ 

Butcher, cook and cure on farm and sell pork and beef at farm gate and through community-supported (CSA) 

membership 

               Angelica Organic Farm 

               https://www.angelicaorganicfarm.com.au/ 

              Supply farmers’ markets Melbourne and local, local restaurants 

   

Other businesses whose online survey results contributed to the conversation regarding the specific needs of the 
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tourism industry included: 

 Spring Creek on 7th (Health / well being) 

 Overwrought 

 catherine@ozkiva.com (Art Gallery) 

 bullarto.ps@edumail.vic.gov.au (education) 

 catriona_banks@yahoo.com.au (heritage) 

 Wine and the Country (Hospitality / Tourism) 

 Peppermint Springs (Hospitality / Tourism) 

 Himalayan Bakery (Hospitality / Tourism) 

 Eko Spa (Health / wellbeing) 

 Larder Daylesford (Hospitality / Tourism) 

 Springs Medical (Health / Wellbeing) 

 Bokeh Daylesford (retail) 

 Daylesford Mobile Massage (Health and Wellbeing) 

 Hepburn Springs Chalet (Hospitality / tourism) 

 Blue Bean Love (Hospitality / Tourism) 

 Intercontinental House (Hospitality / Tourism) 

Additional stakeholders included HEY! (Hepburn Engaging Youth Network) including Daylesford High School, High-

lands LLEN, Hepburn Shire Council and Hepburn Health. 
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